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Generations Future Forecast

Alphas
Gen Z
Millennials
Gen X

Boomers

Macro Trends

Consumer Forecast

Uiz Marketing

Beauty & Grooming Social Media

Culture & Media

Emerging Attitudes Campaigns

Fashion

Regions
The Americas
Europe, Middle East & Africa

Asia Pacific

Strategy & Innovation Archive

Brand Activations

Macro Trends

Marketing

Food & Beverage

. Regional Focus
Luxury Retail o
. . _ Retail
Sustainability Business Strategy _
Think Tank

Technology Store Strategy

Travel & Transport New Stores By City

Wellness Stores By Category
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Key Highlights

Able to understand
consumer trends

How are you
engaging with your
target consumers?
What about the
brands’ audience?

What they loathe,
where the socialise,
how they shop, what
they eat?
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Alphas
GenZ
Millennials
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Boomers

Future Forecast

> Macro Trends
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Key Highlights

MARKETING

Strategy & Innovation

Marketing Insights
from Social Media to
Engagement
strategies

Not only reporting the
successful case
studies but the How &
Why

WGSN

Marketing
» Social Media

v Strategy &
Innovation

Communication
Strategy

Conferences
Digital Download
> Campaigns
Brand Activations

Retail
> Business Strategy
Store Strategy
> New Stores By City
> Stores By Category

Video
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COMMUNICATION STRATEGY
Marketing in China:

Industry Interviews

Marketing Case Study:
Museum of Ice Cream

COMMUNICATION STRATEGY
Content Marketing:

Engagement Strategies
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Blending Food andhin:

Clothing Campaigns
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Key Highlights

MARKETING / SOCIAL MEDIA

Case Studies

How is Gucci using
Social Media?

Successful Case
studies that are
Global and Regional

Get informed on the
How and Why from
successful case
studies

WGSN
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> Social Media
Case Studies
Influencers
Platform Updates
Trends
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> Campaigns
Brand Activations
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> Business Strategy
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Insight Fashion
COMMUNICATION STRATEGY
7-Eleven US: Marketing
Case Study

Social Media Case Study:
Fenty x Puma

Lifestyle & Interiors

Instock Barometer Advisory

Social Media Case Study: ™
McDonald's China

COMMUNICATION STRATEGY
Away: Marketing Case
Study
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Key Highlights

RETAIL

Store Strategy
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LATAM: Fashion Retail Evolves Beyond the Sale: New WGSN + One: The Alchemist's The New New Age: US Retail
Aftercare Strategies Kitchen Concepts
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Key Highlights

Consumer Insights & Market Intelligence — Asia
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Asia Pacific .
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China: Evolving Gender
Retail Attitudes Round-up Movie Mark
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Business Strategy
Store Strategy

~

New Stores By City

~

Stores By Category

Video

Regions
The Americas
Europe, Middle East

& Africa
Asia Pacific
Convenience Store India: The Rise of Social Marketing ir
Archive
Culture: Japan and Commerce Industry Int
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Beyond

> Marketing

WGSN Y,’

WBISU| NSOM

Create
Tomorrow



nisadayaninitia (Browse)

SN Insight

Reports
News
Blog
Travel
Calendar

WGSN Apps

WGSN

Fashion Lifestyle & Interiors Instock Barometer Advisory

Insight

Fashion Lifestyle & Interiors

Generations
Future Forecast
Trends
Marketing

Retail

The Americas
Europe, Middle East & Africa

Asia Pacific

Instock

QB 0

1
(74

LARNANAS

Menu wag
UDNAATNWIUD



nispiayaainnisduau (Search)

\J
o A

2. laminaeamsnu

WGSN Insight

Soarch within 4

All Contertt

YY) d o v
1. aﬁenaﬁyaﬂymmmu

%
NI
Images ty by City

A vy Ay P,
T 3,19 NHIVDINADINIIAU

i ..

M Donim & Supply Ralph Lauren
3 ”~
i1

m Hoted 1200

View AR Results in Ciry by Clty



NANISAUAY

— Menu WGSN Insight  Fashion  Lifestyle & Interiors  Instock Barometer  Advisory

Search Results "aicohol”

Reports News

87 results found 187 results found

FOOD & BEVERAGE
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Vintage Boom: Archival Fashion & the Resale Market -
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